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The Market Development of the Advanced Material
of Cast Iron Inserted Cermet Tips

IKE Hiroyuki, TAKAGAWA Takahito, SATO Tadafumi, HOTTA Masahiro,
IIMURA Takashi, NAGASHIMA Hiroyuki, SASAKI Hideyuki and SAITO Hiroyuki

We developed an excellent material in the high temperature wear resistance. The method was crushed
scraped cermet tips which were inserted by a high chrome cast iron. Then, we did the spread and the
marketing research of a technical feature of this material. And, the market was developed to promote the
application of this material. As a result, we were ordered five products for trial purposes from two or
more enterprises. Moreover, the sintering ore crusher blades were made for trial purposes by using this
material in a certain maker last year. And, this product was produced in this maker, and sold.
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